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Sustanable Intatives is & consulting/action research group that reptesents a collection
of academics, enginoers and scientists, who in their individual capacities and eapenence
cover a wide range of disciplines from environmental engsnaering to development and
mm.rmmammmem-nmdmm
related to the enviconment and social sectors having both a national and intemational
sgnificance. Sustainable Initiative's modes of work include documentation, action ressarch,
mm.mmmmmmmm

Its areas of work Include:

S Emaronmental legisiaton / standard sotting

©  Environmental planning / management

S Development of pollution control technologies

©  Environmental education and training

©  Environmental impact studios

©  Advocacy work and public jarticipatory approsches

Shehri

r a petler anvams

Shetni-CBE, established in 1988, s a non-governmental organization involved in varous
projects refated 1o the protection and conservation of the erviranmant. Whether they are
mdww.mmmmmwmwm
debates, Shehn-CBE has contributed positively in all sectors. Shehr-CBE specializes
n managing dialogues and interactions betwesn local people and government agencies
on msues and concems thal require joint action and participation

Shetn-CBE s convincad thirt it is only trough raising public consoausness and offoctively
articulating citizen pressure that the process of wanton nagloct and corruption can be
arreated and the environment improved Shehr-CBE is one of the founding members
of the Coardination Committee of the OECD Watch




Project and Wo

Sustainable Initlatives (S1) has been assigned by IRENE (International Restructuring
Education Network Europe). o not-for-profit acton research group based in the Netherlands,
to develop and implement atralegies and projects to enhance the capacity af avil society
groups on issues redated 1o Corporate Socal Responsbility (CSR) with particular reference
to tha implementation of the 'OECD Gualelines for Mullinational Enterprises’

The OECD (Organization for Economic Co-operation and Development) Guidelines for
Mutinational Enterprises = a toolkit of non-hinding and voluntary guidedines which s a
negoliated documen! agreed upon between the NGO's, business and rade unions
befonging to the OECD countries as a ool for improved CSR practices.

The project, sponsored by IRENE, s being cafred out simultanecusly in three separate
regions of the workd, namely Asia, Africs and Latin Amerca. The project aims at identifying
the scope and nature of the CSR practices, thi role of national lagislation in facilitating
betier environmental and soclal practices (standards, compliance procaedures el } and
the mechanisms adopted by the corporate groups for community development and
participation. To be identified are areas ol erltical concems in the implementation,
enfarcement and compliance procedures of lagisialions and standards applicable to
carporate practices

Tho team of S has worked on & number of projects related to the snviroament and socia
sectors having both national and international significance In the year 2006, S1in
coliaboration with Shehn-CBE, initiated the projact Civil Saciety Capacity Bullding on
Corporate Social Responsdiiity and OECD Gudehnes Implernentation Procedures. This
advocacy-based project Induded amongst Ils outcomes last year, the organization of the
first comprenensive 'Orlentation and Skills Transfar’ programme on the theme of CSR
and its relevance to the OECD Guidelines in Pakistan, As follow-up to this project, SI
and Shehri-CBE held a workshop on Chvil Sociely Capacily Building on Comporate Social
Reasponsibility and OECD Guidelines on May 27, 2008 al the Goethe-institut, Karachi,
Participants of this workshop included the civil society groups and NGOs, relevant
academia and some selected media groups and experts

Presontations in the moming session of the workshop focused on corporate social
rasponsibility (CSR) and the aftamoan session dealt specfically with the OECD Guidalines.
Question and Answaer session and discussion was beld afler each session of the workshop,
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FARHAN ANWAR
Executive Tirector.
Sustainable initintives

Farhan Anwar heads Sustainable Initiatives and is an urban pianner and researcher,
based In Karachi, He possasses a nich expenenca of warking In projects associated with
urban development in Pakistan; with a particular focus on the water and sanitation and
environment sectors and matters related to public pallcy. He has 1o his credit, work
related o the development of project proposals, negotiations with the donor and
govermment sectors in the pre- and post-project miliation phases and praject implementation
and monitoring. Farhan has structured and conducted a number of workshops and
brainstorming sessions to review and assess government poficies, plans and projects
as they relate to the development sectar. He contributes ragularly to leading English
language publications in Pakistan on urban planning, research and development ssues

KHADEEJA BALKHI
Sustainablity Consutant

Khadeeia Balkhi is a joumnalist and a Sustainability and Corporate Responsibility Consultant
by profession. With over 80 articles published in the Arab News, The Herald, The Saudi
Gazette, Dawn, Financial Post and Business Recorder, Khadeeja continues to illusirate
her expertise, compasing propasals, developing, executing and documenting sustainability
programs. Khadeeja's passion for sustainabiity and corporate responsibility has aiso
led her to be the youngest pioneer of the first Pakistani company. Engro Chemical's,
multiple award-winning, Sustainability Report litted 'Behtar Zindagi — Engro Se’. Khadesja
ks presently working as the co-founder and Editorial Director of 'TBL.' a specialized CSR
publication, and s the long-term advisor for strategic communications planning for
diverseclients, including non-profit organizations. She s based in Karachi

HAMID MAKER
Chasrman,
The Helpkne Trust

Hamid Maker is the mastermind behind Helpline Trust, which excels in advocating
good governance, accountability and a code of conduct In govemment and socety
and encompasses the enforcement of the rule of law, 1o mprove the qualdy of fife
of the populace. After acquiring his aducation from UK, Hamid Maker joined his
lamily business and follawing his refirement, the Helpline Trust was inaugurated
Heipline Trust atso deals in highlighting civic-oniented ssues. consumer rights and
protection, education and patent rights refaled issues Lo name a few. He is based
in Karachi.




FASIHUL KARIM SIDDIQI
Director & Board Adwvisor,

Human oes.
Progrossive Manufaturing & CSR,
Hinopak Motars Lid

Fasihul Karim Siddigl is currently Director & Board Advisor, Human Resources, Progressive
Manutacturing & CSR al Hinopak Motors Limited, the largest manufacturers of trucks
and buses in Pakistan and I8 affiliated with the company since 1985, He is an elected
member of the managing committee of the Employers Federation of Pakistan (EFP)
since 1987 and Is the Chairman of the EFP standing committee on Industrial Relations,
He has also served as Vice President of EFP.

Siddigl is also a visiting faculty at IBA, College of Business Management, Public
Administration department of Karachi University, Newpor! Institute. Asian Managemant
Institute and others. Siddigi has conducted a number of studias and contnbuted arficles
on productivily, human resourcas, industrial relations and Global Compact al national
and regional levels, somea of which have also been published in EFP’s publications
“Reflections on Hurman Capital” and “Pakistan Enterprises on the Threshiold of Productivity”.

SAMIR AHMED

Trainar
Environmeni, Heatth, Safety & Quality

Samir Ahmed is a Lead Facilitator for the CSR Association of Pakistan, Help international
Weifare Trust and Fire Protection Association of Pakistan. He possesses a vast experience
of conducting trainings and workshops in various organizations on a yariely of fopics
ranging from health & safety, environment, quality assurance and supply chain. He is
an IRCA Certified Lead Auditor for OHSAS 18001, ISO 14001 and 1SO 9001. Ha holds
an MBA in Industrial Management and a Maslers degree in Health Sclences. In addition,
he has studied Health Systems Management and Profect Managemaent.
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By Khadeeja Balkhi .

Khadeeja Balkhi gave a background of Corporate Social Responsibility (CSR) and oullined
some tools for creating sustainable linkages and parinerships to achieve sustainability.
She said that “sustainability requires a balancing of the opportunities, environmental,
social and economic costs and implications of action within the context of the needs of
current, and future, populations as well as the “limits™ of the ecological system” (adapted
from The World Wide Fund for Nature's Environmentally Sustainable Business Programme),

She highlighted the Triple Bottom-Line (people, planet, profits) concept in CSR, stating
that CSR takes into account the economic, social and environmental impact of a company's
operations and activities.

Khadeeja further said that CSR and Social Development (SD) are manifestations aof the
struggle for the middle ground, that is, the sustainability equilibrium. She defined the
social bottomline and the financial bottomline as two ends of a specirum. A strategy for
social value creation would entail revenue generating streams or commercial methods
to support social goals and programmes. and strategy for economic value creation
embeds triple bottom line factors, thereby ‘doing well by doing good'.

Next, she explained the importance of creating profitable partnerships between the
corporate sector and non-profits. She said that if corporations and non-profits seek each
other only as monetary partners, both parties will be short-changed in the long term, and
the partnership’s full potential will remain unrealized. She stated that more effective roles
for non-profits can be:

€ As facilitators in supply chain development efforts;

©  As pariners in joint public-private projects. For this, both parties must have clear,
specific long-term visions and understand exactly why and how, the other complements
their long-term goals;

©  As stakeholder interest, voice and accountability platforms. This wil allow corporations
to create positive multiplier effects with non-profits to further their vision, and vice
versa,

< As advisors or niche trainers. For example, as eco-efficiency or environmental
footprint reduction facilitators; and

< As third party validators for corporate responsibility endeavours. For example, as
flora and fauna surveyors at plant sites, or education effactiveness evaluators.

Khadeeja outlined the business case matrix to explain the concept of linkages and
partnerships. The matrix consists of three main areas: governance and engagement,
environmental focus and socio-economic development. It embodies Business Success
factors on one axis of the matrix and Sustainability factors on the other. The Business
success factors are the drivers of performance and these include reduced costs and
productivity gains from increased efficiency. revenue growth and market access: access
to capital; risk management and license to operate; human capital; and brand value and
reputation. She explained that the Sustainability factors lead to sustainable value creation
and these include governance and management, stakeholder eengagement, environmental
process improvement, environmental products and services, 16 name a few.

Highlighting key links in the matrix, Khadeeja said that hi-impact linkages present the
best business opportunities as they indicate a saving of costs by softening environmentai
foolprint and by treating employees with ground-reality based fairness;
increased revenues by improving environmentally related processes and by investing
in the local economy; reduced risks through action-based engagement with stakeholders;
enhanced corporate brand and reputation by improving eco-efficiency; deveiopment of
human capital productivity through better human resougge management, and improved
access 1o capital through better governance.



Consumer Confidence and &
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Harriid Maker, Founder of Helpline Trust said that Corporate Social Responsibiity (CSR)
is B growing need in today's complex business environment Prudent corporations have
raalized tholr role i not oniy to make profits for their companies and sharahoiders. but
amnmmmm\mdasaoddymmmcsauWymm‘
working for the bensfit of socal good., 3s well for profit maximization. As such, the
concept of social corparate responsibility Is assuming new dimensions. The general
petcaption of & corporste organization is that it is cut just 1o make money, without giving
due considerstion 1o the consumers

Makar stressed that this parception has to be changed and a reiationship between
corporale citizenship and the consumers has 1o be established This involves the effors
WmmuMMMMMWMmecw
social levels. Consumers, for exampie, expect manufacturers 1o supply refiable. quality
and safe products at a fair price.

He said that CSR Is a long-term investment that is very lucrative as it pays very high
dividends in the long-term. It differentiates a corparation from the others and craales
customer satisfaction and brand loyalty. A good corporate citizen offers supenor value
o customers by embracing econamic and socal responsibilities.

A big question is why wouid companies acoept CSR? The answer is, because the public
expects the businesses o help society in different ways and lo invest back into the
customers to whom they sell thair products and make profits. Thus, companies must
have a sense of responsibility towards the society from which they eam their profits. A
mwmamrmmwmmeywm
mﬂwmmmammmhawmmanwbmdloym
towards business resulting in increasad saies.

Businasses and social bodies across the giobe are regulated by rules and reguiations
for their operations. He defined corporale responsible behavior as being "beyond the
Jettar of faw and towards a spint of rust " For CSR, however, there can be no specific
legal or binding rules. Maker said that unfortunately in Pakistan, except for & few, there
is a general lack of corparate citizenship and most of them just believe In “lip service
and cosmetic contributions” which project their organizations or their products

He highlighted that due to the absence of Consumer Protection laws and the lack of
anforcement of axisting food and drug faws, sub-standard and counterfelt products have
floaded thisd world markets and the consumers are being biatantly cheated by giossy
and misleading adventisements Unserupuious manufacturars refill empty botties and
tins of beanded products 8nd spurious and counterfeit products are being produced and
markeled under brand names

In order 1o combat this menace. Maker said that an aggrassive campaign must be
taunched against thess unscrupulous manufacturers, who ane deliberately cheating the
consumers with sub-standard and counterfelt products, in order ta gain E-gotten profits.
However, just establishing standards and consumer laws is not sufficient in developing
countries, where {aws are flouted with impunity. As such, a procedure by which
govarnments are obligated to enforce consumer laws and standards, must be given
due attantion

He conduded that it Is the responsibility of socially responsibie corparations to set an
example, otherwise we will end up with a “free for ail” situation. A sad axampie s our
mheﬁ,whromwmmdmmooucumwb-m.mmwdw
countedfest



Putting CSR in Practices

Journey of Hinopak

Kanm Siddigl

Fasihul Karim Siddigl, Director CSR of Hinopak Mators Limited. gave an ovarview of
the company and its various initiatives in the field of human resource development,
omironment, education, sports and community develapmant, which reflect the campany's
sirong commitment ta Corporate Socinl Responsibility (CSK)

Hinopak Motors Limited was formed In 1985 by a diverse group of sponsors. These
inciuded Hino Motors Limited, Toyota Tsusho Corporation of Japan. ALFuttaim group
ol UAE and PACO. Hinopak in Pakistan and under the guidance of s J
sponsors, has achieved sta of guality ang excellonce that rival the bast in the
region

Siddigl said that Hinopak's core business is assembly and manulscture of light and
hoavy trucks and buses. The company's head office and two plants are located in
Karachi, with area affices located in vanous oties

Stating Hinopak's mission *To provide the society with safe, sconomical. comfortatile
and environmant-fnendly means of transpotation by manufactunng and supplying
commarcind vohicies and services. * Sdiql said that the company s mission satement
reflocts its commitment (o socinl responaibility. He continued saying thist 1o schieve this
mission, the company s commitiod to ita individual, institutional and internationsl
customers to deliver high quality, safe, durable, reliable, comfortable, environment
frendly and aconomical products and services 10 their 1ot satisfsction; to s :
10 the community and our nation, 1o contribute 1o sconomic and socin development by
providing means of fransportation and by progressive localisstion of the vehicles. and
1o all shareholdors

Nonsmummmnmmmé'-sc-csammuwummmzoor
it is an 8-mamber commitiee chaired by CED & MD, Mr n 1ijima. Ho emphasized
that Hinopak believes and connidor the Triple Bottom Line (TBL) concept of “People,
Planet, Profits” In all s CSR, GC & MDG Inltiatives. The purpose of the commitioe i
10 feview and approve a budget for CSR activities and monilor CSR-relasted activitios
directly or through sub-commitiees. Hinopak's CSR activities and intitiatives include

©  Environment management initiatives, including eatabiishmant of waste walor
n&:zaldon.
drivers and and troe planting,

o a sale and decent workpiace through health managemen! programmes,
programimes, risk assessments and employeo spors and wollness

©  Social actwilies and contribution 10 focal communition in armns of oducabon. hoalth,
safoty, and sports and social responsibility awareness inchuding traseing of stakoholders
(custorners, users) through an inhouse technical training center

One of the major sustalnatile inltiatives that Hinopak has embarkad on 1 adoption of
the SITE Model schoal through a partnarship with the FRCCT and the COGK to Improve
the school's facilities, including community healthcare contre and (he standard of
aducation plans 1o provide suppo (or develapment, rentvalion and maintenance
of the school and environment, establish co-curmicidar achivitles, arranged
:poommumwmwpmmlwumm-mwtm

memmmhnm»«'wm) Inter-firm sparts
toumaments of cricket, hockey and goll since 18 yours. The company also provides

to NED University students and to Pak-Swins, and arrangos plant visits
um:mm-

B
Siddigi concluded that Hinopak strives to establish knkages and ensures sustumnabili
n and implementing TSR projects, and its action plans involve all
: socioty, employoes, customornvusen. vondorwsupoion and sharcholden










Environmental Protection

Legisiation in Pakistan &
Implementation Status

Samir Ahmed gave an overview of environmental legisiation in Pakistan and highfighied
thast weaknesses exist in the enforcement and implemeantation of environmeantal legistation
Article 9 of the constitution defines the nght to e as a fundamental right m these words
and the Supreme Court of Pakistan in #s jJudgment in the case against WAPDA (1994)
dectarad that the right to 2 dean anvironment is part of the fundamental constitutionsl
night to e, he said

He axpiained that the PEPA (Pakistan Environmental Protechon Act) 1997 1s the basic
legizlative ool empowenng the govemment 1o frame reguiations for the protection of the
environment. The act is applicable 10 a broad range of ssues and extends 1o air, water,
sail, manne, and norse poflution, as well as 1o the handiing of hazardous wastes. Hs
outlined the different laws that exist under the PEPA 19397 such 33 the Environmentat
Samples Rules 2001, Pollution Charge for Industry (Caicutation ang Collection) Rules
2001, Nabonal Environmental Quality Standards 2000, to name a few

Naxt, Ahmed gave an overview of the National Environmental Quality Standands (NEQS)
which were first promuigated in 1993 and were amended in 1995 and 2000, He also
talkad about legisiation relating to hazardocs waste and widife management in Pakistan.

Ahmed presented the case of Hutam drain in Lahore to demonstrate the poor state of
law enforcament and implementation in the country. Hudiara drain is a naturat storm-
water channel. originating from Batala in Gurdaspur District, India, and enters inlo
Palgstan at village Laloo, After flowing for nearly 55 km inside Pakistan, 4 joins the River
Ravi. Ravl is considered 1o be one of the main sources of dnnking water i Punjab

On April 28, 1848 the editonal of Dailly Dawn highfighted the fact that throughout its
route to River Ravi, tojic wastes ars descharged into the Hudiara drain. Thes is polluting
fhe niver and causing 3 senous thraat to the environment.

Now, axactly after 2 decade - on April ZB, 2008 - a lefter 10 the Editor of Dailly Dawn
highlighted that waslewater, sewage, and indusirial poflutants are continuously beng
discharged into the Hudiara dran without any proper prior treatment. This shows that,
even with the set of environmental legislation that exists, nothing has been done 10
reduce the axient of water contamination in the drain and 10 improve water quality. A
report by the WWF Pakistan on the condition of the Hudiara drain states that fammers
hvng near the drain fraquently use its walsr for imgation. Preliminary investigations have
revealed that this water has high concentrations of metats. Long-term irrigation from
Hudiars drain has resullad in the sccumulation of higher concentrations of metals in the
surface soll This i1s tosoc for the soil fauna and flora and may be mtroduced mnto the food
chain. Most local people have contact with drain waler on an aimost daily basis. This
drain water 15 harmhd 10 heslth, and can cause skin diseases.

Ahmed emphaszed that while a comprehensive sef of legsiations. policy and mstitutionad
framework for environmental management is in place, there are significant weaknesses
in the current aominisirative and impiementation capaaty. Principal among these ae a
shortage of trained manpower and insufficient budgetary allocafions. a fack of clear
definibion of roles, work plans and targets, and ineflective coordination and communication
between federal, provincial and local administrative anfities. The resull is thal, while the
necassary and appropriate administrative capacity exists on paper, its effectiveness s
» mmammmgmmsnmm.
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OECD Guidelines forl

By Farhan Anwar

OECD Guidelines for MNEs

Farhan Anwar, Executive Director, Sustainable Initiatives delivered two presentations
ntroducing the OECD Guidelines and the OECD Watch and detailing the complaint
procedure established for invoking the Guidelines. The presentations were followed by
a group activity whereby the participants were asked to prepare a case for nvoking the
Guidelines based on hypothetical case studies.

OECD Watch and the OECD Guidelines for MNE's

Anwar discussed the historical background for the preparation of the OECD Guidelines.
A basic introduction to the Guidelines — themes, content and scope was made and the
structure and procedures for the implementation of the Guidelines that included the
oversight role of the OECD Investment Committee, the implementing role of the National
Contact Points (NCPs) and the business, trade and civil sociely stak- holders was
explained. In addition, the strengths and weaknesses of the Guidelines and ihe associated
implementation procedures were also highlighted.

Invoking the Guidelines: Filing a Complaint.

This presentation was aimed at guiding NGO's to construct complaints and highlighting
issues NGO's should consider before submitting a complaint, how the complaint process
has been typically handled by the NCPs and what roadblocks NGO's should encounter.
It was stressed that there can be benefits to filing a complaint provided the NGO's enter
into the process properly prepared with a clear view of what outcome they hope to
achieve. Some important issues highlighted for consideration when filing a complaint
are given below:

Clear determination of the goals of the complaint.

Clear explanation of interest in the case.

Collection of viable evidence that shows that the Guidelines are being violated.
Determining the timing for the complaint.

Structuring of the complaint.

Understanding of the NCP checklist,

O 0 0 0 0 0 O

The post-complaint procedure.

11
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The participants of Ihe workshop were asked 1o prepare a case for Invoking the Guidelines
based on & hypothelical case study. Seema Fazilat. a consultant at Sustanable iniiatves,
facilitated the group activity session The answers to Ihe case study beiow were gwen
by the participants and the queshons wese framad by the Sustainable Initiatives team.

Case Study

You represent an NGO that deals with environmental and sccial issues Company A ks
2 garment/apparel brand based in an OECD member country. The company’s shares are
traded in the stock markat. Company A has opened & store in your city and it 5 your
contention that the outlet is baing constructed on & public amenity plot and the ownership
of land and the subsequent construction involves relalad legal violabons (Ilegal transfer
of land, llegal and unauthorzed conversion of land-zoning viciation), disputes between
two sepamte land owning agencies that ciaim the plot of land. and envirgnmental
degradation that include, violation of the national environmentsl regulations {(an fndtial
anvironmental examination required but not submitted) and compliance procedures,
anvironmental degradation In tha locaiity and the associated human rights violations.

Residents of the area have already regisiered a complaint against the environmental
pollution anc nussance caused by the stove to the relevant authonties, ating the following
CONCEMS:

© Location of the atore blocks access of clean air in the nesghbourhood

© Instaltation of two Ia ower generatons has resulted in remendous naise and ar
poliution in the

© Since the construction of the outiet, sEwage overfiows have become 3 requiar feature
mmmhbwmoodmddue!ompmpermw a ‘cesspool’ of sawage has
in front of the store
C The outlet has biockad sccess to @ hospital m the neighbourhood resufting in great
nconvenience o the visitors.

© The store has been buill on e only land that served as a playground for the children
of the locality Thaey have thus been deprived of this open, recraational space.

YMNGOstmMemaOECDGuMneshMMEmeyM
a complaint aganst Company A Your country 2njoys 3 "Non-Adhering status

i
i

How will determine with whom the complaint should be filed?

The int 18 fled at the National Cantact Point where the MNC (s headquartarsd,
How will you explain your interest in the case?
muwb’emmuw-mvtm-,’w

What kind of evidence can you gather to support your case?
The evidence will Incluse photos. copy of any corredpondence and complaints against the

Can you ratse issues concerning Company A's supply chain?
No. Itis not resavant o the issue

Concemning this case, Identify which specific sections of the DECD Guidelines for
Muitinational have breached?

Enterprises been
Sections: 1V (1) V({1,.2.3.4, 5.6)and VI (L. 3, 5 and §)

How will you build your case? Explaia in four steps?
1. Provide backgrours! information about NGO MNC

2 Ewdencs inchuding documenta, photos st | attached in an appendis
3. List the vioisted nuies

4. List the expectations and comgpiasint

Whast will be the final charge shoet?
The final aheet wil comprise of all the things mentioned n the gueston asbove

explain the demandgibf the company and your expectations of the NCP?
The should evacuale o provide alternative Mbmmmwm

PO> DPO »0 PO PP

»0 >0



Asiatic Public Relations Network (Private) Limited or APR, as it is popularly known, is a leading, independent
"CPR" (Communications & Public Relations) agency established in May 1392. Affiliated internationally with
Hill & Knowlton, the world's first global public relations and public affairs network founded in 1927, APR
is headquartered in Karachi, with other offices in Lahore and in the federal capital city, Islamabad and a
presence also in Kabul, Afghanistan.

APR offers its clients a comprehensive range of services aimed at achieving one key objective: Relationship
Excellence. Services offered include PR counseling; media relations; employee relations; strategic writing;
creative designing: publications; audio-visual productions; event management; community relations;
government relations and crisis management.

APR strongly believes in CSR being an essential business function of forward-thinking companies, with a
direct contribution to the sustainable development of both the company and the larger community.

www.apr.com.pk

The term "Tnple Bottom-Line' (TBL), which translates into “People, Planet,
Profits.” captures an expanded spectrum of values and criteria for
measuring organisational {(and societal) success - social, environmental
and econoemic

Through our masthead we personify the term TBL. Essentially, our ‘bottom-
line' s a grey bar with a burgundy border which runs through the masthead
al some points overlapping the letters and running under them at others
Here 'V stands for tnple and is represented through the three shades of
the letter. The 'b™ stands for boftom and it sits below our grey line with
the line gaing through it - since this magazine is a below the lina activity
the two gel in logether. The I stands for /ine and the letter sits comfortably
on top of the grey 'bottom’ line

Vision: 7o steadily facilitate the germination of sustanable visions for orgarusational growth, sharng specific
triple bottom-line knowledge and tools

Mission Statement: To disseminate trple bottom-hne knowledge to a diversified group including corporate
social déve}upmenr and general business groupsenimanly through a specialised journal, expanding in
accordance with organisational capacity and marke!t readiness
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IRENE, Member of the OECD Watch, is the sponsor of the Project and Workshop Report

SHEHRI-CBE 206-G/2. PE.CH S, Karachi
Tol: 92-21-4382298, 4530646 Fax: 92-21-4520646 Email info@@shehri org www.shehri.org
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'Y Aslatic Public Relations Network (Pvt.) Ltd.
Karoehi ghore - islimabad
House No, A.7, Streat No. 1,Bath Island, Clifton, Karachi, Pakistan.
Tel: 92-21-5837674, 5867576, 5372402.Fax: 52-21-5867103 Email: apr@cyber.nel pk www.apr.com,pk



